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Florida Health Sciences Library Association (FHSLA)
Policy and Procedures

[bookmark: _heading=h.o2p1r2khfqwb]MARKETING COMMITTEE, SOCIAL MEDIA COORDINATOR AND BLOG EDITOR
The charge of the Marketing Committee, which includes the Social Media Coordinator and Blog Editor, is to promote FHSLA and its events using social media and online tools. 

The Marketing Committee is co-chaired by the Social Media Coordinator and Blog Editor. Both positions are appointed by the President, and are ex-officio, non-voting, members of the Executive Board. The Social Media Coordinator and Blog Editor positions are for one year of service, renewable annually. The Committee Chairs shall appoint sufficient members, to support the activities of the committee.

OBJECTIVES

1. The Marketing Committee is responsible for providing content for the FHSLA Alert blog and social media accounts and will be responsive to changes and trends in information. 
2. The Official Blog is hosted on the FHSLA website. Login credentials will be provided by outgoing Blog editor or current Webmaster. Social media account logins are available in the FHSLA Google Drive.

DUTIES
1. Promote FHSLA and related content and other topics of interest to membership on FHSLA’s social media platforms. Platforms include:
a. Facebook: https://www.facebook.com/FLHealthScienceLibraryAssoc   (@FLHealthScienceLibraryAssoc)
b. LinkedIn: https://www.linkedin.com/groups/4748733/    
c. Instagram:  https://www.instagram.com/fhslanews/?hl=en   
d. FHSLA Alert blog: https://fhsla.org/blog.html
e. Twitter/X use has been discontinued as of January 2026
2. Post about current emerging topics and content related to FHSLA. 
a. FHSLA specific content can include, but is not limited to:
i. Annual Meeting announcements, promotions, and images
ii. FHSLA Webinars
iii. Other FHSLA Events
iv. Content provided from FHSLA Members
v. FHSLA member highlights
b. Other topics of interest can include, but are not limited to:
i. National Holidays
ii. Medical Library Association Content
iii. National Library of Medicine/ Network of the National Library of Medicine content
iv. Other regional and national library association content (FLA, ALA, etc).
v. Health and medical content from reputable sources (CDC, etc)
vi. Medical librarian resources and services
3. Create graphics and source content for social media posts.
4. Manage social media platforms online using computers and mobile devices.
5. Engage and respond to any questions, comments posted by members and social platform users.
6. Track content engagement on social platforms.
7. Include a post and link to the Membership form yearly during the annual renewal period (December to January).
8. Work with the Executive Board and Annual Meeting Planning Committee for special posts concerning the FHSLA Annual Meeting.
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